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ENGLISH VERSION

Instructions : (1) All questions are compulsory.

(2) Figures to the right side indicate marks.

1  What is Marketing Research ? Discuss marketing information 20

system (MIS) in detail and its importance in marketing research.

OR

(a) The problem faced by Marketing Researchers in India.
(b) Ways of conducting marketing research.

10
10

2 What is research design ? Elaborate importance of research and 20

types of research design.
OR

(a) Probability and non-probability sampling methods.
(b) Methods of data collection.

10
10

3  Discuss the attitude measurement and scaling techniques in detail. 15

OR

Explain the techniques of Univariate and Multivariate data

analysis in brief.

4  Write short notes : (any two)
(1) Ethical issues in Marketing.
(2) Marketing research in India.
(3) Methods of sales forecasting.
(4) Sales analysis.
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